
SUMMARY : The present investigation was undertaken to find out the marketing pattern followed by
the soybean growers. The study covered 15 villages from 3 taluks of Dharwad district to form a sample
of 150 respondents. A pre-tested structured interview schedule was used to collect the data from the
respondents by personal interview method. The results indicated that, 56.00 per cent of the respondents
sell their produce immediately after the harvest if the prices are favourable, followed by 54.66 per cent
of the farmers collect the price information from their relatives, friends and neighbours who visit the
market, 47.33 per cent farmers sold their produce in local market at village level, 44.00 per cent of the
respondents store their produce for short time to get better price if the prices are less at the time of
harvest, whereas only 22.66 per cent of the respondents had followed grading of the produce.
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